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 Fashion can be defined as the cultural construction of the embodied identity. It can be seen 
as a kind of mask to hide the ‘true’ self of an individual. Fashion is also known as a common 
aesthetic concept at a particular time, especially in lifestyle, clothing, make-up, body piercing, and 
hairstyles. Fashion trends change every time; meanwhile, society’s values are also evolving based 
on their beliefs and culture. In today's society, attitudes toward gender identity and gender 
expression are growing. Therefore, it is a must for women and men to be valued equally, treated 
objectively and have the same rights to express themselves in life with fashion. One of the ways 
for an individual to express what their gender identity is through their choice of fashion. It is known 
as gender expression fashion.    
 
Gender expression fashion is the product of constant interactions between the individual's 
sense of self, the influence of society and the reaction to that self, in the context of signs and 
symbols that are evolving. Thus, gender stereotypes do not derive from specific differences 
between men and women. This study used BTS as the material object and analyzed the gender-
neutral fashion in BTS clothing style from their performance costume, album concept photos, and 
their individual choice of fashion. It includes their opinions regarding gender expression, gender 
neutrality and masculinity. This study used gender studies and semiotics of fashion to analyze the 
data. The data are mostly taken from the interviews and articles of BTS. 
 
The result of the research shows how BTS themselves are comfortable with the fluidity of 
self-expression. Through their songwriting and authentic perspective to style, shows BTS’ 
approach to masculinity and self-identity. After analyzing BTS’ artworks and fashion, the writer 
concluded that BTS’ music and campaign would go beyond society’s expectations because they 
also promote that embracing one’s identity is also owning various forms of how one expresses 
themselves. Therefore, the writer suggests the next researcher to analyze the gender-expression 
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Fesyen dapat didefinisikan sebagai konstruksi budaya dari identitas yang diwujudkan. Itu 
bisa dilihat sebagai semacam topeng untuk menyembunyikan diri ‘sejati’ seorang individu. Fesyen 
juga dikenal sebagai konsep estetika umum pada waktu tertentu, terutama dalam gaya hidup, 
pakaian, riasan wajah, body piercing, dan gaya rambut. Dalam masyarakat saat ini, sikap terhadap 
identitas gender dan ekspresi gender semakin berkembang. Oleh karena itu, adalah suatu 
keharusan bagi perempuan dan laki-laki untuk dihargai secara setara, diperlakukan secara objektif 
dan memiliki hak yang sama untuk berekspresi dalam kehidupannya melalui fashion. Salah satu 
cara seseorang mengekspresikan identitas gendernya adalah melalui pilihan busananya. Ini dikenal 
sebagai fesyen ekspresi gender. 
 
Fesyen ekspresi gender adalah produk interaksi konstan antara perasaan diri individu, 
pengaruh masyarakat dan reaksi terhadap diri sendiri, dalam konteks tanda dan simbol yang 
berkembang. Dengan demikian, stereotipe gender tidak berasal dari perbedaan spesifik antara pria 
dan wanita. Penelitian ini menggunakan BTS sebagai objek material dan menganalisis fesyen netral 
gender dalam gaya busana BTS mulai dari kostum penampilan, foto konsep album dan pilihan 
busana masing-masing. Ini termasuk pendapat mereka mengenai ekspresi gender, netralitas gender 
dan maskulinitas. Penelitian ini menggunakan studi gender dan semiotika fesyen untuk 
menganalisis data. Data sebagian besar diambil dari wawancara dan artikel BTS. 
 
Hasil penelitian menunjukkan bahwa BTS sendiri nyaman dengan fluiditas ekspresi diri. 
Melalui penulisan lagu dan perspektif otentik mereka terhadap gaya, menunjukan bagaimana 
pendekatan BTS terhadap maskulinitas dan identitas diri. Setelah menganalisis karya seni dan gaya 
busana BTS, penulis menyimpulkan bahwa musik dan kampanye BTS akan melampaui harapan 
masyarakat karena mereka mempromosikan dan mendukung bagaimana seseorang 
mengekspresikan diri dalam berbagai bentuk. Oleh karena itu, penulis menyarankan peneliti 
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In this chapter, the researcher will elaborate the background of the study, 
where the issue chosen in this research will be explained further. In addition, the 
problem of the study and the objective of the study are explained briefly.  
 
1.1 Background of the Study 
Pop culture is one of the important aspects that run in the modern world. As 
stated in Gender and Pop Culture (2014, p. 12), popular culture refers to the images, 
narratives and concepts within mass culture. They are "popular" because they are 
known by the majority, most of them in a given society are accustomed to the same 
dominant aspects of pop culture. One of the major issues in pop culture is gender. 
Gender and pop culture are strongly connected in many ways, and their interrelation 
has a major and far-reaching influence on society (Blackwell, 2016). Therefore, it has 
a big role in the process and development of gender norms and gendered issues, as the 
social constructed conception or gender are promoted by dominant narratives in 
popular culture. Society creates a certain expectation of how men and women should 
behave. Men are considered as strong, active, and independent whereas women are 
considered as sensitive, gentle, and warm (Ashraf, 2018, p. 6). The goal was to 




created. Nowadays, the standard of men and women itself has been changed and 
evolved. 
There are two things that differentiate between men and women. They are sex 
and gender. Sex explains about biological, physical and genetic differences that can be 
seen. Gender is a cultural and social construction where men and women were given 
differences in terms of roles and opportunities which occur in society.  
Trier-Bieniek in Gender and Pop Culture (2014, p. 2) stated that: 
‘Sex is biological; it is physiologically what prompts us to be assigned as male 
or female. Gender is socially constructed; it consists of the ideas we have about 
masculinity and femininity and how we apply these notions to people based on 
their designated sex assignment.’ 
 
The depiction of gender is also known as gender identity, gender roles, or an 
individual’s concept of themselves. Someone who classify themselves as gender-
neutral do not identify with any one sex; they can be considered unisex or genderless. 
Traditional gender roles expected man as the primary wage earner whereas woman 
associated with working at home (Ashraf, 2018, p. 7). Gender roles different from 
society to society but attempt to establish male dominance and female subservience in 
all societies. These concepts are learned through adulthood by socialization, and often 
influence adult behavior. Masculinity and femininity, as characteristic men and 
women, only exist as sociocultural constructions and not as the property of person. The 




throughout our lives. Masculinity and femininity exist only as social and cultural 
structures and not as the property of people or not as the property of individuals. 
MacInnes (1998, p. 40) argues that “Masculinity exists in the first place only as 
a fantasy about men should be like, a chimerical construction to help people order and 
make sense of their lives.” Masculinity is a collection of social practices and cultural 
representations associated with being a male, both historically and culturally, within 
any culture, between various groups of men. Femininity is an ideological construction 
of meaning that is traditionally considered being typical of a woman or acceptable for 
a woman created by and for a different social group that derives its identity (Pollock, 
1988). In comparison, masculinities are seen as a form of power relations between men 
themselves and women as a more important academic perspective in social sciences. 
While, femininity is a collection of attributes, actions, and roles that are generally 
associated with women. In the category of gender, there are also a gender-fluid person. 
The individuals who classify themselves as a gender-fluid person may change their role 
every day because they do not classify with any one sex; they can also be considered 
unisex or genderless. 
Gender expression is how a person present their identity openly. This includes 
expressions such as fashion, hairstyles, make-up and social symbols as names and 
pronouns. One of the ways for an individual to express what their gender identity is 
through their choice of fashion. It is known as gender expression fashion. Female's 




talks about beauty, it is naturally connected and related to femininity (Kaiser, 1997, p. 
66). Participation in fashion and beauty is not exclusively related to males. If a male 
does engage in such interests, he is automatically considered to be suspected of 
homosexuality as a result of his participation in stereotypical 'feminine family 
activities, although it is known that men, just like a woman, wear clothing and 
participate in grooming rituals (Kaiser, 1997, p. 66). When gender-neutral and other 
gender-expressive fashion are becoming more popular and normal, people have 
different things to say about their clothing choices. The fluidity in gender expression 
fashion can be seen through the products of pop culture and one of them is music. In 
this thesis, the researcher is interested to see how BTS express themselves through 
fashion and music because BTS’ artwork focuses on the fluidity of self. They exist in 
their own delighted world, beyond the trappings of society and gender. 
BTS also known as Bangtan Sonyeondan is a seven-member South Korean 
Boyband. Bangtan Sonyeondan is a Korean expression, which translates to Bulletproof 
Boy Scouts. On July 5th 2017, BTS uploaded a short video that showed their new logo, 
their fandom ARMY logo, and extends their identity to ‘Beyond the Scene’. According 
to Billboard article entitled “BTS Extends Identity to Mean ‘Beyond the Scene’”, 
BigHit Entertainment explains the meaning behind their name as “a symbolized youth 
who don’t settle for their current reality and instead open the door and go forward to 
achieve growth.” BTS consists of seven members, RM as the leader and rapper, Jin as 




Kook as vocalist. According to BTS’ company website, BTS is popular for their 
authentic, self-produced music and top-notch performance that leads the band has the 
named as one of “TIME 100: The Most Influential People of 2019”. Since BTS 
debuted, their music has gained many attentions. Their music includes social 
commentaries, often including criticism of South Korean society, the importance of 
mental health, troubles of school-age youth, the journey towards loving oneself, and 
many more. 
Since their beginning, BTS has held the belief that the only way for the younger 
generation to connect to their music is to tell their story. Writing more than 90% of 
their songs, BTS tried to incorporate experiences that everyone has faced in life, such 
as depression and isolation, and transform them into something lighter and more 
manageable. With regard to their lyricism, RM, the leader of BTS, explains that he tries 
to not sound as if in their songs they are preaching because everyone has different lives 
and different destinies. In a letter to BTS, South Korean President Moon Jae-in 
acknowledged their sincerity and the inclusion of diversity as key to their success, 
“Each of the seven members sings in a way that is true to himself and the life he wants 
to live. Their melody and lyrics transcend regional borders, language, culture, and 
institutions.”. The quote that sums up them perfectly, of all the meaningful things they 
have said over their career, is the statement of simple acceptance that begins each of 
their concerts. On September 25th 2018, UNICEF website uploaded BTS’ anti-violence 




In the video, the leader, RM said: “Tell me your story. I want to hear your voice, and I 
want to hear your conviction. No matter who you are, where you’re from, your skin 
color, gender identity: speak yourself. Find your name, find your voice by speaking 
yourself.” BTS has received messages from young people who have lost belief in 
themselves, who have been daunted and suffered by hardships of life.  These messages 
have brought them a sense of responsibility to help these people love themselves again 
and embrace their own inner voice. That is BTS: fluid, accepting, loving, and kind. 
BTS has redefined masculinity in many ways, and the most noticeable is how 
they present themselves visually. Being fashionable and expressing themselves through 
fashion is considered feminine (Kaiser, 1997, p. 66). The group is not averse to pastel 
colors, colorful designs, glitters, sequins, flowy cuts – and accessorizing with earrings, 
rings, and chokers. Discussing BTS’ clothing style will be related to the fluidity in their 
music and how they showed gender-neutral fashion in their clothing style. Vanity Fair 
published an article titled “The 2019 Vanity Fair Best-Dressed List”, Jungkook, the 
youngest member of BTS, was asked what great style is and he said “Wearing anything 
you like, regardless of gender.” They wear non-gender specific clothing, blurring the 
lines between skirts and pants, women’s and men’s clothes. Every member has a style 
that is special to them, and shows confidence and creativity. They wear make-up, and 
change their hair colors often. They can take on the roles of masculinity, femininity, 
and androgyny without skipping a beat. More than anything, there is the sense that they 




today’s generation, this fluidity in self-expression is important to see on display from 
an all-male group. Fashion is a communicative and cultural phenomenon which is used 
by a group to construct and communicate its identity. Using BTS’ clothing style as the 
main topic of this research, the researcher will focus on how BTS breaking the 
stereotypes through their gender expression fashion and how they spread messages to 
society. 
 
1.2 Problems of the Study  
Based on the background of the study, the problem of the study focused on the 
representation of gender-neutral fashion on BTS clothing style. Significantly are to 
understand: 
1. What is gender-neutral fashion and its characteristics in BTS context? 
2. What does gender clothing style or item mean in BTS context? 
 
1.3 Objectives of the Study 
 In line with the problem of the study above, the objective of the study will be: 
1. To find out the gender-neutral fashion and its characteristics in BTS 
context. 





REVIEW OF RELATED LITERATURE AND RESEARCH METHOD 
  
This chapter consists of the theoretical framework that explains how the study 
is conducted and what theory is used as reference in this study. The following theories 
will help the researcher in analyzing the data which is taken from the qualitative 
research design are also stated. Previous study used by the researcher as the secondary 
sources and the last part is research method which has a function to show how this 
research is being applied. 
 
2.1 Theoretical Framework 
This subchapter consists of the reviews of related theories which are used to 
analyze the object of this study. It consists of Gender, Fashion and Ideology since the 
approach that is being taken is using Gender and Semiotics of Fashion. Moreover, to 
gain further understanding, the researcher will include topics about Gender Expression 
Fashion. Since the object that being used is fashion, the researcher uses Semiotics of 
Fashion which also involves Gender Studies to represent the gender-neutral fashion in 
this object. 
 




As mentioned in the previous chapter, sex and gender are different from one 
another. Sex in general was refers to the biological differences between male and 
females, such as physical differences. The types and levels of hormones present in 
female and male bodies are different. Gender & Society (2010, p.2) argues that, the 
term sex describes a physical difference between the biological male and the biological 
female. When a baby is born, depending on their sex, the infant will be labelled as 
"boy" or "girl". This kind of characterization is based on the genital differences 
between men and women. While gender is a concept that was socially constructed. 
Based on World Health Organization (WHO) websites, gender refers as: 
"Gender refers to the socially constructed characteristics of women and men, 
such as norms, roles, and relationships of and between groups of women and 
men. It varies from society to society and can be changed." 
From the explanation above, the researcher concludes that gender is determined 
by the conception of roles, responsibilities and skill sets given to women and men in 
society and in private life. Gender refers to those characteristics and that is the reason 
why a person is expected to have the roles or behavior of being a male or female.  
There is a gender standard where people indirectly must follow if they want to 
be accepted by society. Blackless (2000, pg. 3) states that: 
“Labelling someone a man or a woman is a social decision. We may use 
scientific knowledge to help us make the decision, but only our beliefs 
about gender - not science - can define our sex. Furthermore, our beliefs 
about gender affect what kinds of knowledge scientists produce about 





The society creates a certain stereotype, even though gender and sex are not 
directly related to each other but some people connect these two while seeing other 
people’s appearance and behavior.  By spreading of masculine and feminine images 
caused by norms and media, images of male and female are being shaped indirectly. 
People create a certain stereotype and assumption to judge others characteristics, 
behavior, style, based on their sexes. These stereotypes can be considered as gender 
stereotypes. 
Stereotypes are expectations or assumptions about the characteristics associated 
with different groups. Stereotypes means “someone sees other people with category-
based, in which case he or she would squeeze the other into a particular place.”. This 
represents concepts that a group of people holds about others who vary from them 
(Gamble & Gamble, 2002). The concepts of stereotyping not only exist in someone's 
mind but also exist on a collective level, within a group of society. From 
this perspective, a stereotype is a form of understanding that operates by classifying 
people into a group category.  
There are many kinds of stereotypes, such as cultural stereotypes, racial 
stereotypes and gender stereotypes. The stereotypes on gender are associated with 
traits, role behaviors, physical characteristics, and also cognitive abilities (Worrel, 
2001). The example of gender stereotyping is: women are sensitive and unstable, or 




masculinity and femininity in society. The image of male and female is being shaped 
indirectly by spreading masculine and feminine image through norms and media.  
Gender stereotypes are maintained through various ways in society for example 
through the products of pop culture such as advertisement, films, music, and fashion. 
Many kinds of people consume it, whether they are modern or not. Williams (1976, p. 
199) states that, the recent sense of popular culture as the culture actually made by 
people for themselves is different from all these; it is frequently assigned to the past as 
folk culture, but it is also a significant modern emphasis. Through general repetition, 
gender stereotypes still exist and spread in the media through various ways. For 
example, in fashion, clothes, color, and even styles are labelled as masculine and 
feminine. Even though these images are spread throughout the media, it is still blurred 
as people begin to acknowledge that pink, glittery and tight clothes are associated with 
women, whereas black and loose clothes are related to male clothing.  
Society can easily stereotype an individual by how they express themselves to 
the world, for example, by their choice of fashion. Fashion is the most obvious way in 
which we present our identity openly. The clothing we wear signifies who we are to 
the outside world and in today’s society, there is a lot in between. It is known as gender 
expressive fashion.  
2.1.2 Gender Expression Fashion 
 Gender expression is how individuals express their gender identity through 
elements as behavior, fashion, etc. which does not necessarily match into the concept 




“There is no gender identity behind the expressions of gender; that identity is 
performatively constituted by the very ‘expressions’ that are said to be its results.” This 
includes expressions such as fashion, hairstyles, make-up and social symbols as names 
and pronouns. One of the alternatives for an individual to express what their identity is 
through their choice of fashion. It is known as gender expressive fashion. Gender 
expression fashion is divided in three categories, gender-neutral, gender-fluid, and 
androgyny.  
Gender-neutral is an ideology wherein an individual avoids distinguishing 
gender terms such as male or female, rather than going for gender-neutral terms like 
'them,' 'they' and such. Individuals who identified themselves as gender neutral do not 
identify with any other sex, they can be considered as unisex or genderless. Gender-
neutrality has influenced individuals in various things of daily life and fashion is no 
exception. Due to the strict and traditional gender roles in the 1950s, unisex clothing 
became more popular in the 1960s.  Girls wore pants, boys grew their hair long, and 
unisex outfits became common which further blurred gender lines. Unisex fashion 
refers to clothing that is designed for both sexes and for a style where men and women 
look and dress similar but it does not differentiate their sexuality. It is fashion that is 
designed and created to be appropriate to be worn by either sex, men and women 
(Soones and Stevenson, 2005). People nowadays across the world have worn 
genderless clothing confidently such as male using lace and women using tuxedo. Their 




Another type of gender expressive fashion is Androgyny. According to 
Encyclopedia Britannica, Androgyny applies to people with strong personality 
characteristics associated with both sexes. A person defined as androgyny when they 
are having a combination of both male and female attitudes. This behavior can be 
displayed through their fashion, sexual identity and gender identity. Androgyny is one 
of the most popular gender expressive fashion statements and usually worn on street 
wear, runaways and red carpets. The individuals who dressed and identified themselves 
as androgyny was known as androgynous person. An androgynous person has a 
combination of male and female in their appearance that are usually associated with 
their opposite gender. For example, the androgynous street wear that are very common 
in the society is boyfriend jeans which are jeans that made for women in a men’s 
“baggy” cut. This trend took from girls who like to wear their boyfriend jeans then this 
trend began to blow up. 
 The last category in gender expression fashion is gender-fluid. When a person 
defines themselves as a gender-fluid person, it means their sexual identity switches 
between masculine and feminine and everything in between. This can be expressed by 
their appearance, behavior or way of speaking. Mainstream fashion's role in today's 
gender-fluid culture has clearly helped to expand the understanding of how men and 
women can dress. They are not trying to build a genderless environment like gender-
neutral people, but an environment where people are free to express their femininity, 
masculinity, and anything beyond that. Fashion for gender-fluid people varies widely 




class with a face full of makeup and a pink dress, and the next they would be wearing 
baggy jeans and their hair covered in a snapback cap.  
Gender expressions are the product of constant interactions between the 
individual's sense of self and the influence of society and the reaction to that self, in 
the context of signs and symbols that are ever evolving. Thus, gender stereotypes do 
not derive from specific differences between men and women, but rather from repeated 
social acts that establish gender distinctions and make them the norm until they are 
contested. Societies change and as people in that society adapt so do their dress codes 
and fashion choices. Fashion is a collection of signs, the meanings which continually 
changing and evolving, depending on time, place, and culture. 
 
2.2 Fashion and Semiotics of Fashion 
Fashion can be defined as the cultural construction of the embodied identity. It 
is also known as a common aesthetic concept at a particular time and in a specific 
context, especially in lifestyle, clothing, makeup, body piercing, footwear, and 
hairstyles. Fashion can be seen as a kind of mask to hide the ‘true’ self of an individual. 
The kind of clothing we wear signifies who we are to the world and it helps people to 
recognize someone’s identity.  It is a kind of a standard that was given by the society 
according to someone’s age, gender, class, etc. According to Venkatasamy (2015, para. 
2), the success of the fashion trend lies in the way the society interprets the fashion 
trend and judges it. Fashion trends change every time; meanwhile, society’s values are 




fashion are inspired by various factors such as cinema, celebrities, climate, creative 
explorations, politics, economy, and culture.  
Fashion is a nonverbal language of signs that communicates meanings about 
people and groups. The appearance of a person is a ticket for communicating nonverbal 
signals such as possible representations of their social status, beliefs and lifestyles. The 
study of fashion and how humans signify specific social and cultural positions through 
their fashion is known as semiotics of fashion. According to Saussure in Chandler 
(2007, p. 16), semiotics is defined as the science of the life of signs in society. Semiotics 
is the method for analyzing signs, interpreting signs, and helped to construct meanings 
from text or visual images such as fashion. Fashion holds a communicative and a 
symbolic role to help someone express their own unique style. It is also a non-verbal 
symbol and can be perceived differently depending on the context, circumstance or 
culture. This is how fashion semiotics can be related to social semiotics.  
The semiotician's specific method of asking what, how and why something 
means what it means, it also applies to fashion. According to Danesi (2004, p. 189), 
“Fashion codes can also constitute ideological statements.” The basic elements and 
features of the fashion code will inevitably have connotative meaning that is extracted 
from broader connotative frames and codes within a culture. Every person has a unique 
personality, a variety of values, opinions, and in order to express that identity, we use 
our body as a canvas to project that identity. Things created around us can be 
interpreted in terms of their visual rhetoric, but the things themselves and the way they 




themselves through their choice in fashion, with accessories, adorning themselves with 
symbols, unique hairstyles and many other rhetorical items. Fashion, however, causes 
a rapid change of style for a variety of historical, psychological and sociological 
reasons. A style becomes a custom if it is passed down from generation to generation. 
 
2.2.1 Evolution of Fashion in Twentieth-Century Fashion 
Fashion is a small world, with many different characteristics. Fashion has 
change outrageously through different eras of time. The way men and women dress 
evolving over time depending on the eras, the culture, the society, the influence, the 
trends, or their individual needs, nevertheless it all revolves around making fashion 
statements. Fashion in the twenty-first century is made from all the changes in the 
nineteenth and twentieth centuries and has impacted the lives of many people in 
different ways, it has changed but yet it is still the same in many ways. According to 
UKEssays (2018), these are the evolution of fashion from the eighteenth century to the 
twentieth century according to the eras, influence and trends. 
Table 2. 1 The Evolution of Fashion 
Year What Influenced Fashion  Fashion Trends 
1890 – 
1900 




● Winged Shirt Collar 
● Vest 














● Industrial Revolution Era Men’s Fashion:  
 
● Creased & Cuffed Trousers 









● Women’s Movement 
● World War I 
Men’s Fashion:  
 
● Frock Coat 
● Hats 




● Hip-Length Jumpers 
● Trench Coat 




● Age of Jazz Men’s Fashion:  
 
● Pointed Winkle Pickers 





● Great Gatsby Style 
● Cloche Hat 




● Great Depression Era 
● Movie Star Influence  
Men’s Fashion:  
 




● Homburg Hats  




● Satin Dresses  
● Knit Berets 




● New Yorker 
● World War II 
Men’s Fashion:  
 
● Trench Coats  




● Nylon Stockings 




● Cold War 
● Rock and Roll  
 
Men’s Fashion:  
 
● Black Leather Outfits 
● Hats 
● Cardigan Sweaters 




● The New Look (Christian Dior) 
● Quilted Bags 




● British Invasion  
● Civil Rights  
Men’s Fashion:  
 
● Fedora Hats 
● Chinos 







● Pencil Skirts 
● Chunky Knit Sweaters 
● Low Heels  




● Hippie & Disco Era Men’s Fashion:  
● Unique Accessories 




● Bell Bottoms  
● Platform Shoes 









● Conservatism  
● Conspicuous Consumption  
Men’s Fashion:  
 
● Collarless Jacket 
● Shoulder-Padded Suit 




● Leather Dresses 
● Broad-Shouldered Jacket 
● Bell Bottoms Jeans 





● Technology Era Men’s Fashion: 
 
● High-Necked Suits 
● Oversized Clothing 








● Street Fashion 




2.3 Ideology and Literature 
  
The study of ideology is a research field that has been acknowledged in various 
capacities as part of archaeology; however, there have been several different 
approaches towards its study, leading to different interpretations and meanings. This is 
not an easy or one-way method, but it is part of wider developments in the social 
sciences, in politics, and in society. The term of ideology itself is hard to define, 
however, one of the most common meanings of ideology refers to the body of beliefs 
and representation that follow and legitimize the entire power relation. Ideology shows 
the values and interests of dominant groups within society.  
There are several definitions from the experts about ideology. Althusser (2008, 
p.16) argues that, “Ideology is the imaginary relationships of individuals to their real 
conditions of existence.” This statement applies to the body of beliefs and 
representations that maintain legitimate relationships of current power. The dominant 
ideology accepted by the dominated class as a view of common sense to protect the 
dominated class. It means that ideology distorts the actual and true sense of our social 
conditions. He also argues that the imaginary consciousness is created by 'ideological 




'ideological apparatuses of state’ are used in social structures, including education, 
politics, law, and religion. 
Barthes (1957, p. 142) defines Ideology as myths that are created and 
perpetuated by society. He argues that modern myths are constructed for a reason and 
they are formed to reinforce an idea of a society that relates to the current ideology of 
the dominant class and its media. He also sees myths reinforcing the ideology of 
capitalist society. The essence of myth is to disguise what essentially bourgeois 
representations are portrayed to make it a fact of a universal nature, as we live in a 
world of signs that support current power structures and that appear to be normal. 
According to Eagleton (1991, p. 28-30), ideology is distinguished into six 
different ways to refine the focus of the term. First, ideology as “the general process of 
production of ideas, beliefs and values in social life.” In this context, ideology is close 
to the idea of "culture," which essentially emphasizes the social determination of 
thought. Second, ideology as “ideas and beliefs (whether true or false) which symbolize 
the conditions and life-experiences of a specific, socially significant group or class.” 
Ideology in this sense introduces a political element rather than ‘culture’. It also 
introduces the idea of “worldview” or collective self-expression. Third, ideology as 
“promoting and legitimation of the interests of such social groups in the face of 
opposing interests” Ideology to be interpreted as a "discursive field in which self-
promoting social powers conflict and collide over questions central to the reproduction 




Fourth definition of ideology according to Eagleton (1991, p. 29), ideology as 
“the promotion and legitimation of sectoral interests, but confine it to the activities of 
a dominant social power.” This concept focuses on sectional interests, but it limits them 
firmly to those which are seen as central to the social order. Because such a concept 
conceives ideology primarily in terms of dominant social power, it cannot help but 
view ideology as homogeneous and unifying, on the other hand, believing that it serves 
to unify social formation in ways that are convenient for its rulers. Fifth, ideology as 
“signifies ideas and beliefs which help to legitimize the interests of the ruling group or 
class specially by distortion and dissimulation.” In this context, ideology has a close 
definition of number four; yet, not all ideas of the dominant group are being seen as 
ideological, as some do not promote their aims, and some may not do so by the specific 
tactics of deception.  
The last meaning of ideology according to Eagleton (1991, p. 30), ideology as 
“retains an emphasis on false or deceptive beliefs but regards such beliefs as arising 
not from the interests of a dominant class but from the material structure of society as 
a whole.” The term ideology stays pejorative, but it avoids a class-generates account 
of it. Eagleton’s definitions of ideology emphasized on how it was constructed by 
majority group to legitimize themself through promoting their congenial beliefs and 
values; the naturalization and universalization of such beliefs to allow them self-
evident and obviously inevitable, the degrading of beliefs, the rejection of rival forms 
of thought and the obscuring of social facts in an appropriate way. Althusser, Barthes 




opinions of the power-holder class are declared as “universal truths” in this 
naturalization process. However, Foucault has another thought about ideology. 
Foucault argues that the workings of power are not so simple.  
According to Foucault (2002, p. 120) states that:  
“If power were never anything but repressive, if it never did anything but to say no, no one 
would be brought to obey it. What makes power hold good, what makes it accepted is simply 
the fact that it does not only weigh on us as a force that says no; it also traverses and produces 
things, it induces pleasure, forms knowledge, produces discourse. It needs to be considered as 
a productive network that runs through the whole social body much more than as a negative 
instance whose function is repression.”  
 
The effects of power are to circulate in a manner at once continuous, 
uninterrupted, adapted and individualized throughout the entire social body. How small 
or light the power is, it would provoke and produce an individual. It's not simply eye 
and ear: it helps people behave and communicate. It allows an individual to be in 
control, focused and connected to their own identity by a conscience or self-knowledge. 
Foucault also declared, “the apparent neutrality and political invisibility of techniques 
of power is what makes them so dangerous.” Nothing is more oppressive than a 
political regime that is indifferent to the truth, but nothing is more destructive than a 
political system that claims to enforce the facts (Foucault, 2002: 332). He emphasizes 
the fact that the state's power is both a form of individualization and a complete form 
of authority. He was also interested in the possibility of gaining new and more efficient 
ways of thinking, supported by historical analysis. These new ways of seeing concern, 




At the end of the seventeenth and eighteenth centuries, Foucault saw the 
connections of discourse, power, everyday life, and truth were knotted together in a 
way that entangled literature. Novelist in the eighteenth centuries, Cervantes, have the 
paradox point of view that, no matter how pure the novelist might have been in his 
intentions, the novel itself would push him into social attitudes, into confrontation with 
social practices, even to the extent of making him assume an adversary position without 
consciously understanding it (Karl, 1974: 61). In this context, Foucault (2002, p. 174) 
states that literature reveals the terrible flaws of every community and proves how 
societies attempt to cover up their huge flaws through myths. He also argues that, 
“though literature belongs to the great system of constraints, it has duty of saying what 
is most resistant to being said-the worst, the secret, the most insufferable, the 
shameless.” The role of language and literature has a vital part to play in this context, 
not as an instrument of real communication but of intimidation, which seeks to create 
a particular version of events as the "only valid interpretation" and to marginalize other 
versions that contradict it. It also gives them a mirror of its ugly face, forcing them to 
acknowledge their reality. It is this special quality of literature that makes it a unique 
way to tell the truth. 
 
 
2.4 Previous Study 
 
There are two previous studies that the writer uses as the reference. The first 




(Semiotic Analysis in ZARA Advertisement Spring/Summer 2017 Collection)” by Qahar 
Kurniantoro (2017) from Universitas Brawijaya, Malang. In this study, Kurniantoro 
focuses on how ZARA showed the gender representation on their models in their 
editorial with genderless fashion trend, and identity the genderless form through the 
clothing that wore by the models in ZARA’s editorial.  The meaning behind this study 
is to prove that genderless fashion is a form of hegemony of gender that has no 
restriction on fashion based on gender role. This study has similarity with the 
researcher’s study since it uses the same topics, fashion and gender. However, it is 
different in the material object. 
The second study which is entitled “Fashion Has No Gender: Eliminating 
Gender Norms To Create A Successful Unisex Collection For The Durban Market” by 
Talitha Jessica Retallck (2015) from Durban University of Technology, South Africa. 
This study reveals the difference between gender and sex has always been difficult to 
accept and make sense of, but a true unisex way of dress challenges expression of 
masculinity and femininity. The aim of this study was to investigate unisex fashion as 
a contemporary movement and to determine the feasibility of establishing a unisex 
brand for the Durban market. This thesis applies the same topics, fashion and gender. 
However, it is different in the material object.  
The researcher uses the previous studies to learn and understand more about the 










2.5 Research Method 
The writer conducts several steps, which are deciding the material object, 
collecting the data, analyzing the data, and drawing conclusions. 
1. Deciding the Material Object 
BTS’ fashion or clothing style will be the object and material of this study. 
The data as the evidence in this study are collected from BTS’ fashion or 
clothing style on their stage concept performance and everyday life clothing in 
the form of pictures.  
2. Collecting the Data  
The writer collecting the data by using photos, videos, articles, and 
magazines of BTS’ interview regarding their thoughts and choices on fashion. 
The writer will also choose some of BTS’ clothing style on their stage concept 
performance and everyday life clothing. After that, the writer will categorize 
the data finding into every aspect of gender expression fashion and semiotics 
of fashion.  
3. Analyzing the Data 
The writer will analyze the data by observing and reviewing the stereotypes 




clothing using gender stereotypes and semiotics of fashion. The writer will 
analyze the data by analyzing the type of clothes, color of the clothes and the 
textile from the clothes based on semiotics of fashion and then connecting the 
ideology that BTS’ want to deliver to society. 
4. Drawing Conclusion 
The last step is drawing conclusions. The writer draws conclusions based 























FINDINGS AND DISCUSSION 
 
The findings and discussion in this chapter aimed to answer the research 
questions. The data were collected from their individual characteristics, artworks, 
interviews, and stage performance outfit. After observing and reviewing BTS’ contents 
carefully, the writer found some gender-neutral expressions in BTS clothing style. 
Using semiotic significance had determined a meaning of denotative meaning (an 
explicit meaning of sign) and connotative meaning (a meaning of sign related to 
ideological and cultural terms). The writer also defined the denotation and connotation 
meaning of each BTS’ fashion. In denotative form, the writer describes the types of 
clothes, the color of the clothes and the textile of the clothes that appear on each BTS’ 
artworks. For connotative form, the intrinsic meaning behind the denotative forms and 
the connection of BTS’ ideology about gender-neutrality fashion. The writer decides 
to categorize the fashion based on their individual opinions of fashion and their specific 
clothing to fit their concept performance from the indivisible hands (management and 
stylists). BTS’ fashion continuously changes depending on their era and their concept 
performance. It includes their artworks such as songs, music videos and stage 
performances. The second part, the writer will also analyze, discuss and elaborate their 
opinions regarding gender-neutrality and masculinity in the interview using Gender, 




supposed to be and broke all the symbols that have always been in the grip of 
patriarchy. There are seven members of BTS; RM, Jin, SUGA, j-hope, Jimin, V, and 
Jung Kook. 
 
3.1 The Concept and Characteristics of Gender-Neutral Fashion in BTS Clothing 
Style 
In the first part, the writer will analyze, discuss and elaborate BTS’s stage outfit 
from some of their solo and group performances from the indivisible hands 
(management and stylists). The second part, the writer will analyze, discuss and 
elaborate BTS’ Album Concept Photos. BTS fashion continuously changes depending 
on their era and their concept performance. 
 
3.1.1 BTS Stage Performance Outfit: The Truth Untold 
  
Picture 3. 1 Look 1: BTS Jimin 
 










First outfit from BTS’ Love Yourself Tour, “The Truth Untold” performance, 
was a feminine styled outfit. On Look1, BTS Jimin wore a light pink turtleneck shirt 
with 3-D flower garment. Look2, BTS Jung Kook wearing a white almost see-through 
shirt with ruffle collar details paired with black suit trousers. Both of the outfits gave a 
sense of soft and delicate feeling. First outfit is full of details and inspired by the 
Shakespearean era. This performance was originally performed by the vocal line of 
BTS, the stylists wanted to point out the gentle side of the members to match the mood 
and the atmosphere of the song. On the Look1, BTS Jimin was styled with a light pink 
shirt where the society identified that pink color related to the colors for girls which 
showed a feminine side of him. The implementation of this color adds to the myths 
from the shade of color to define characteristics of femininity. While on the Look2, 






The ruffles design was popular in many different forms from the 1940s to the 
1960s and mostly associated with women’s clothing. This ruffle trend has been used 




strength. Historically, ruffles were unisex however, after women's roles were rapidly 
narrowed and idealized, the ruffle became more gendered and associated with 
everything that was feminine and sweet. These two outfits were from a brand called 
MÜNN Seoul that is based in Seoul, South Korea. According to the MÜNN Seoul 
website, the creative director, Hyun-min Han, gained inspiration from the 1960’s but 
stayed away from the traditional sewing process. These foreign concepts emphasized 
the details and materials to challenge them and create a brand-new invention to promote 
the old concepts of fashion. 
 
3.1.2 BTS Stage Performance Costume: Singularity & Trivia: Love 
 





Picture 3. 4 Look 2: BTS RM 
               
Second outfit from BTS’ “Love Yourself: Speak Yourself” World Tour, 
“Singularity” solo performance performed by V and “Trivia: Love” solo performance 
performed by RM. On Look1, BTS V wore a long red silk robe with an embedded 
floral pattern paired with black shirt and slim-fit jeans. On Look2, BTS RM wore a 
long robe with abstract pattern details paired with white cotton t-shirt and black slim-
fit jeans. The Look1 was giving a lustful and mysterious look, while the Look2 was 
giving a charming and sophisticated look. Look1 is from the “Singularity” solo 
performance performed by V. The “Singularity” outfits are identified with long coats 
or usually called ‘robes’ that are inspired by pajama-style clothing. In every 
performance, V shows up with different colors and different material of robe, such as 
green, red, blue or even a feather like material robes to give a sense of mystique and 
charm to match the theme of the song. V was known as the most unique and 
multifaceted member thus; the stylists dress him in various kinds of outfits. On this 




were not printed but sewn on the fabric. The color red, also known as the color of 
passionate love and anger, fits perfectly with the theme of the song. Look2 is from the 
“Trivia: Love” solo performance performed by RM. RM was another member who 
wore a robe on his solo performance paired with a simple outfit underneath. The printed 
silk robe gave a sense of elegance; however, it still had that comfortable feeling which 
fit to the mood of the song. On the first “Trivia: Love” stage, the stylists styled RM 
with a blue striped silk robe but after several concerts, they remodeled the robe to make 
it more elegant and mature.  
 
Myth: 
The similarity of these two outfit performances was silk robes. Robes also 
known as dressing gowns are designed to be worn over the clothes, such as innerwear 
and sleepwear. Robes usually come in two different kinds, worn for comfort and for 
style. Robes for style are typically made of silk that is thin and worn as a fashion 
statement rather than to give comfort. Robes have a long history from thousands of 
years and spread throughout the entire world from Chinese silk robes, the Japanese 
kimono, the European academic or judicial robes, and all the way back to Middle 
Easten robes of cotton and wool. By the late 1800s to the 20th centuries, it started being 
seen as a fashion statement. At this time, the fabrics of robes continuously changing, 
from cotton, satin to pattern silk became more popular. In Korea, the national dress 
called “Hanbok” or Korean robe was inspired by fashion that was popular in the Tang 




women for hundreds of years. Silk robes design was inspired by China’s clothing styles 
since China has long produced silk and has a significant role in silk production around 
the world. The design of robes, especially the silk ones, became more popular among 
people mostly for women. For nowadays robes design is heavily influenced by the 
emergence of silk to make elegant designs for women. Silk is rich in history and made 
from luxurious fibers including silk, addressing the needs of today’s women.  
 
3.1.3 BTS Stage Performance Costume: Epiphany  
 
Picture 3. 5 Look 1: BTS Jin 
 
The third outfit from BTS’ “Love Yourself: Speak Yourself” World Tour was 
“Epiphany” solo performance by BTS Jin. On Look1, Jin wore a long white lace coat 
paired with white lace shirt and black long loose pants. The Look1 was giving a 
charming and delicate look. The “Epiphany” outfit identical with long lace coat to 
point out the gentleness of the member that performed. The stylists styled Jin with 




stripes but after several concerts, they remodeled the robe to make it more charming 
yet powerful. The white robe that he wore was embedded with jewel dewdrops paired 
with a lace shirt underneath giving a sense of delicate and soft to match the mood of 
the song. The color white represents freshness, purity, simplicity, and innocence, it fits 
perfectly with the song and Jin’s personality.  
 
Myth:  
The lace garment was famous among women back in the eighteenth century. 
Lace is the kind of garment usually made of thread or yarn and has become one of the 
most famous garments in fashion. The lace itself was first found and developed in 
Europe during the sixteenth century and the famous lace-making centers were 
established in Italy, Flanders and France. Lace has traditionally been a luxury item 
because the production needs a lot of time. By the 1600s, lace was famous among 
noblemen and royal families, especially women. In addition to these lace garments, 
domestic techniques such as tatting and crochet were encouraged by women’s 
periodicals and printed patterns. Lace patterns have developed through centuries as a 
result of the changes in fashion. Both men and women wore lace from its inception to 
the eighteenth centuries. From the beginning of the eighteenth century, both men and 
women wore lace. It became the most luxury part of a dress and represented the 
exquisite tastes of the aristocracy. Lace was used as an ornament in women's and men's 
collars and cuffs, to cover women's shoulders, hands, and heads, and to wrap entire 




fashion. Parasols, gloves, collars, robes, and gowns are some of the delightful forms in 
which these laces appear. 
 
3.1.4 BTS Stage Performance Costume: Best of Me 
 
Picture 3. 6 Look 1: BTS Jimin 
 
Picture 3. 7 Look 2: BTS RM 
           
 The last outfit was from BTS’ “Love Yourself: Speak Yourself” World Tour, 
“Best of Me” performance. Each member of BTS wore an All-pink outfit paired with 




embedded rhinestones paired with white see-through shirt and white slim-fit jeans. On 
Look2, BTS RM wore a long soft pink coat with embedded rhinestones paired white t-
shirt underneath and white jeans. This All-pink stage costume was giving an exciting 
yet gentle feeling. This performance was performed by all the members of BTS thus, 
the outfits have the same color tone and concept. The only difference in other members' 
outfits are the material. There are embroidery, lightweight texture shirts, pearls details 
and many more. The concept of this outfit matches with the theme of the song, that is 
cheerful and exciting. For the last outfit, the focus will be on the two members of BTS, 
Jimin and RM. On the Look1, the stylists gave Jimin the soft pink blazer with a touch 
of embedded rhinestones on the collar. On the Look2, the stylists gave RM the long 
soft pink coat with the same details as in Jimin’s collar, which was the embedded 
rhinestones. Both of the outfits are paired with a simple white t-shirt underneath the 
coat and white pants. The soft pink color gave a sense of gentleness and the embedded 
rhinestones details gave a sense of elegance which fit the mood of the song. As 
mentioned in the previous chapter, the stylists change costumes of the song they are 
performing every once in a while, depending on the season and the concept of the tour. 
For “The Wings Tour” era, they wore a simple and casual costume such as a t-shirt 
with simple blue or black jeans. But in this “Love Yourself” era, they choose a soft 
pink color to introduce their new era’s main color and concept, which is All-pink color. 
The use of pink color on their outfit gives a shape of a gentle side of men. It shows that 






 Generally, society identifies that pink is the color for girls and blue for boys. 
Color has become one of the visual semiotics codes. According to Hall (1973, p. 132): 
Certain codes may . . . be so widely distributed in a specific language 
community or culture, and be learned at so early an age, that they appear not to 
be constructed – the effect of an articulation between sign and referent – but to 
be ‘naturally’ given. Simple visual signs appear to have achieved a ‘near- 
universality’ in this sense: though evidence remains that even apparently 
‘natural’ visual codes are culture-specific. However, this does not mean that no 
codes have intervened; rather, that the codes have been profoundly naturalized. 
 
These codes have different values, assumptions and worldviews which are 
formed into them unconsciously without their participation in the construction of 
reality. A startling sample of this relates to color codes. As mentioned above, the 
implementation of pink color is fully marked as a characteristic of femininity, which 
often shows a gentle and feminine side of someone (Taft, 1997). Nowadays, there has 
been a diversity of opinion on this subject, but the acceptable rule is pink for the boys 
and blue for the girls. The color blue is more suitable for girls because blue is more 
delicate, soft and prettier for girls; while pink is a more decided and stronger color, it 
is suitable with boys. The profound sense of disbelief caused by encountering such 
'counter-intuitive' gendering of colors tends to alert us to the idea that some of the most 
natural codes may be far more arbitrary than we had previously assumed. Reading the 
passage where pink is more suitable for boys than for girls may seem initially to be an 
amusing rationalization, however, it rapidly seems apparent that our own logic for the 
opposite situation is not immune to the same judgement. Such moments powerfully 




From the explanation above, the myths have major part, that is giving more 
explanation for the connotative and denotative meaning in each performance costume. 
In this context, myths are method of spreading ideologies. According to Bathes (1957, 
p. 142), ideologies as myths that are created and perpetuated by society. The essence 
of myth is to distinguish what essentially bourgeois representations are portrayed to 
make it a fact of universal nature, as we live in a world of sins that support current 
power structures and that appear to be normal. The western pop culture dominates the 
world and the global dominance itself has the potential to dilute local cultures.  Western 
culture has an impact on almost everyone's everyday life, acting as a social glue for 
society, allowing people to think about complex topics, providing powerful economic 
engine as it encouraging other cultures. The topics of western pop culture can be 
viewed from a different perspective, giving individuals the opportunity to evaluate and 
develop views about its topics. This allows people to engage themselves with the 
contents as deeply as they would like. Western culture also helps individuals to 
consider, express their opinions on and evaluate issues that they might normally avoid, 
such as sexuality, social propriety and cultural aesthetic that presented in pop culture. 
Pop culture has been influenced by a variety of things, including music, fashion, 
technology, and many more. The popularity of western culture in all over the world 
makes it a ‘universal nature’ in every place in the world. It dominates and gave a valid 
interpretation of the world view pop culture. Discussing BTS’ stage performance 
costume using myths underlined their method of communicating the gender neutrality 




pop culture. The invisible hand, the stylists, use fashion as a tool for the universal truth 
of their ideologies and they use it as an instrument to spread the ideologies such as 
fluidity of self-expression. It also shows how the stylists attempt to use fashion as kind 
of power to provoke a group of people because how small or light the power is, it would 
provoke an individual.  
 
3.1.5 BTS’ Album Concept Photos 
BTS has released nine studio albums, six compilation albums, six extended 
plays with different songs and concepts every year. Each album has a different concept 
in which the photo concept of the album will be different such as school-boy concept, 
cheerful concept, youth concept, dark concept, and many more. The focus on this 
discussion will be the Love Yourself ‘Answer’ concept photo and Map of The Soul: 7 
concept photos. In August 2017, BTS released the Love Yourself series. According to 
ibighit.com website, this series consists of 3 albums that create a narrative by linking 
the key song in each album into a single theme, imparting the message that “loving 
yourself is true love.” The first mini album in the Love Yourself series is Love Yourself 
‘Her’. The second mini album of the Love Yourself series is Love Yourself ‘Tear’ 
released in May 2018. The final piece of the Love Yourself series released in November 
2018 entitled Love Yourself ‘Answer’. The Love Yourself ‘Answer’ is a repackage 
album from the two previous albums, but still includes seven brand-new tracks and 




The Love Yourself ‘Answer’ album has four versions, each representing the 
word “self'', which are S, E, L, F. In every concept, the members were given different 
styles of clothes and concepts. There are major differences for the first two concepts, 
“S” and “E” versions with the last two concepts, “L” and “F” versions. The “S” and 
“E” concept was more dramatic and magical while the “E” and F” concept was more 
casual.  
 
Picture 3. 8 Love Yourself 'Answer' S Ver 
 
 
Picture 3. 9 Love Yourself 'Answer' S Ver 
           
The “S” version features BTS in red backdrops and each member of BTS was given 




photos, each member of BTS is trapped within red boxes that contain different objects 
and show a dramatic atmosphere combined with their unique and vibrant wardrobe. 
 
 
Picture 3. 10 Love Yourself ‘Answer’ E Ver 
 
Picture 3. 11 Love Yourself ‘Answer’ E Ver 
 
The “E” version was softer than the previous version. It features BTS in a pastel 
wardrobe and they are tied to strings. For the individual shots, each member of BTS 
was trapped in glass sphere terrariums with different kinds of plants and flowers. The 
set was giving a fairy-like and gentle atmosphere. The stylists are not afraid to give 
them pastel color, colorful designs, glitters sequins, flowy cuts and accessorizing with 
earring, rings and chokers. It expresses how diverse their choice of fashion is and the 
fluidity of their concept. For these two concepts, the theme that they wanted to show 




are being tied up in a string and trapped inside a terrarium glass shows how they are 
always being controlled and watched from the outside. Their concept photo matches 
some of their songs. It shows how the entertainment industry always has a dark side on 
its own that is rarely being seen by the audiences but BTS is not afraid to show it to the 
public. There are other concept photos with different themes that shows the gender-
neutrality theme in BTS, that is the Map of The Soul: 7 Version 2. 
 According to ibighit.com, The Map of The Soul: 7 was released in February 
2020. The Map of The Soul series, which debuted last year, reveals the authentic and 
heartbreaking story of BTS and their journey to discover their true selves. The first 
chapter of this narrative, “Map of The Soul: Persona,” talked about the world and the 
joy of love, as well as the discovery of the self as it is portrayed to the world; “Map of 
The Soul: 7” now moves inward to the shadow beneath, inside a honest 
acknowledgment that it, too, is a part of the self. This album also reveals their journey 
and hardships as a seven years old group. They begin to accept both “the self I want to 
show” and the “self I want to scorn” to at last tell their own journey of finding their 
“real and complete selves”. BTS released fine art and popular art through such 
initiatives as the global art project “CONNECT, BTS” and the “Black Swan” art film 
featuring a modern dance interpretation. The “Map of The Soul: 7'' album has four 
versions, which are 1, 2, 3, and 4. In every concept, the members were given different 
styles of clothes and concepts. The focus on this discussion will be the Map of The 





Picture 3. 12 Map of The Soul: 7 Ver 2 
 
Picture 3. 13 Map of The Soul: 7 Ver 2 
 
The Map of The Soul: 7 Version 2 was inspired by their own song, “Black 
Swan”. This concept photo was darker than their usual concept photo. They wore big 
wide feather wings on their back to present the fallen angel or the black swan. The 
atmosphere of this version is different from the other versions because in this version, 
they wanted to show their ‘shadow’, which was also the title of their songs. This 
particular version gained many attentions because there are two members that wore 
corsets in this concept photo, Jimin and Jungkook. The corset itself was famous among 
women from the end of eighteenth to the beginning of nineteenth centuries. It shows 




BTS’ music always includes social commentaries and one of them is criticism 
of South Korea society. As mentioned in the previous chapter, BTS has redefined 
masculinity in many ways and the most noticeable is how they show themselves 
visually. This connects with the Althusser theory of ideology. According to Althusser 
(p. 236-238), “Ideology does not exist in the ‘world of ideas’ conceived as a ‘spiritual 
world. Ideology exists in institutions and the practices specific to them.” Ideology is 
always characterized by a certain material existence, embedded in certain practices and 
institutions, by which they affect individuals. BTS always mentioned how fashion 
always support their album concept to underlines important parts of their music. BTS 
has been experimenting with fashion since their debut and the members have evolved 
their own outfits that reflect their individual characteristics through the years. The 
stylists gave them a different wardrobe including women’s clothes to match the 
aesthetics of their album and concepts. According to j-hope on Paste Magazine 
interview, “You get the positive, good energy when you combine music and fashion. 
Think about music videos and fashion shows. They are greater than what they are added 
or combined.” Jung Kook added to j-hope’s opinion, “Music and fashion 
complemented one another when combined. You feel way different before and after 
watching a video of a song. It is similar to such an experience.” They are well-known 
for their ability to pull off any look, and they've appeared in a variety of photo shoots 
wearing anything from skirts to fishnets. In BTS’ interview with Billboard, Suga also 
said, “Music and fashion are inseparable. Music is not just about listening anymore; 




to pastel color, colorful designs, glitters sequins, flowy cuts, and accessorizing with 
earring, rings and chokers. Fashion became a major part in their whole career, not only 
in the group but for their individual personality.  
 
3.2 BTS’ Gender-Neutral Fashion: Redefining Masculinity and Promoting 
Gender-Neutrality 
BTS has their own way to transcend the way they view gender positivity, 
especially in different contexts such as cultures and languages. Through their 
songwriting and authentic perspective to style, there is always something unique about 
BTS’ approach to masculinity and self-identity. They emphasize that a sense of gender 
confirmation is not the focus of their artistry, whether it be masculine, feminine, 
androgyny, or in-betweens, they take in all forms of it while not missing a beat in their 
artworks. BTS’ discography has many songs that use gender-neutral terminology such 
as “Spring Day”, “Serendipity” and “Singularity”. In the interview with Billboard 
Magazine, RM explained that the lyrics are gender-neutral and based on rare and 
special things in life. He expects those kinds of emotions would go across genders, 
cultures and barriers that exist for all classes in society. BTS often uses gender-neutral 
terms like “you/your” rather than using one specific gender term such as “she/her”. It 
is possible to interpret the story between any two people or within oneself. On their 
recent collaborations with Jason Derulo and Jawish 685’s for the remix of the song 
“Savage Love”, many people noticed the meaningful change of pronouns, conveying 




Other than music, BTS influence has become more than their music and their 
message, their name has become a brand itself. BTS themselves are very particular 
when it comes to collaborating with brands. Their strong commitment to innovations 
and spreading positive influences to society makes them the most wanted group to be 
partnered with. They also have the most loyal fanbase and their relationship between 
their fans are almost like friends. Quoted from Professor Lee Ji-Young, the author of 
“BTS, Art Revolution” from Sejong University, “The relationship between BTS and 
their fandom are almost like friends, not like stars and mere followers.” According to 
Esquire Magazine, the fans offer a fascinating inversion of fandom culture. ARMY, 
BTS fans, have put the positive message of music into action. Their activism goes deep 
through donations, they have regrown rain forests, adopted whales, and raised money 
to feed the LGBTQ refugees around the world. Brands have clearly understood and 
realized their fandom relationship and the public’s love for BTS. This fan-based 
marketing strategy has worked brilliantly for the band and team, since their loyal fans 
also serve as brand advocates. BTS has collaborated with many kinds of brands such 
as cosmetics, apparels, magazines, games and many more.  
The beauty industry played a huge role in the entertainment industry, especially 
in the K-Pop industry. K-Pop is a broad collection of contents that includes fashion, 
make-ups, choreographies, visuals, artistic videos, and, of course, music. BTS are 
famous for their makeup and skincare routines. They teamed up with one of the most 
famous Korean beauty brands, VT Cosmetics and Mediheal. Back in July 2017, VT 




the Brand Ambassadors of Mediheal, the famous skin-care cosmetics brand in Korea. 
They released a collaboration of skincare treatments with the creation of face masks. 
When boys wear makeup, they would always be considered as feminine or flamboyant 
because makeup and skincare products are always seen as a feminine thing. But in 
today’s society, attitudes toward gender identity and gender expression, especially 
masculinity are changing, and the use of makeup by men is becoming more popular. 
Gender expressions are the product of constant interactions between the individual's 
sense of self, the influence of society and the reaction to that self, in the context of signs 
and symbols that are evolving. According to Turner (1996), this does not necessarily 
imply that masculinity has radically changed, but rather has been refashioned to fit a 
changing environment which emphasizes values of appearance, emotional intelligence 
and individualism. Men, like women, care about their appearance. We have evolved 
into a "somatic culture". In BTS’ interview with Allure in 2017, BTS agreed that 
wearing skincare is a form of self-care.  
BTS is famous for their individual appearance and gathered together to prove 
that they are one of the most impactful groups of all time. They have influenced many 
young people all over the world, from the importance of mental health, loving yourself 
to the fluidity in their artworks and fashion. Every member of BTS has different 
opinions and tastes in fashion, from high-end to streetwear. There were many 
interviews that talked about the member's preferences in fashion. For BTS Jungkook, 
he was famous for his oversized shirts and pants. He mentioned multiple times that he 




a small genderless clothing brand, “A Nothing”. He also mentioned in the GQ 
Magazine interview, “I don’t think I have a specific style, but I think taking care of and 
grooming yourself can be a part of self-expression. So in a way, I think it is a visual 
representation of your personality and reflection of your truest self.” When BTS was 
listed as Vanity Fair’s annual best-dressed list, Jungkook was asked personally what a 
great style is, “Wearing anything you like, regardless of gender.”. There is a clip on 
BTS DNA Comeback Show 2017 where Jungkook mentioned that he often does his 
own make-up, especially eye make-up. He said in the Paste Magazine interview that, 
“Fashion sort of draws you as a person. You can make yourself different and unique 
by wearing this and that. That is exactly why BTS comeback with new, different 
fashion with unique concepts.” Jungkook lives according to his own rules and freely 
creates his own identity through fashion.  
BTS Jin is one of the members that likes to experiment with fashion. He 
personally mentioned that he likes the color pink and appeared to wear pink clothes 
and items very frequently. Jin is famous for his unique style because he also believes 





Picture 3. 14 BTS Jin 
 
Picture 3. 15 BTS Jin 
 
He mentioned his opinion regarding fashion in the GQ Magazine interview, “I think 
the key is not to not stress or feel pressured about it. Other people don’t care about what 
you wear as much as you may think. Wear what makes you comfortable and happy.” 
Jin proved that fashion is a part of self-expression and not necessarily related to the 
concept of masculinity and femininity.  
Other than fashion, BTS was famous for their makeup and one of BTS’ make-
up artists said in Section TV on YouTube, that BTS Jimin is very picky and detailed 




used to be very insecure about his appearance and trapped in toxic masculinity. He 
would wear masculine clothes, but years later, he began to be more confident towards 
his appearance and outgrown his toxic masculinity. He appeared to be one of the 
vulnerable members and being more selective about the clothes that he wears. 
According to VT Cosmetics X BTS interview, he likes to wear checkered, flowery or 
colorful clothes and matching them together. Jimin believed that fashion helps people 
to express themselves through the public, “Fashion describes and defines you. People 
can know you better through fashion.” said Jimin in the Paste Magazine interview.  
 
 
Picture 3. 16 BTS Jimin 
 




    
Individuals have become responsible for designing their bodies and extending 
their identities. According to Bourdieu (1984), the body is now a source of symbolic 
capital, a site that communicates one's style, status and substance to others. How people 
present themselves would be considered as gender expression and some people would 
create certain stereotypes and assume one’s characteristics, behavior and personality 
based on their appearance. These stereotypes can be considered as gender stereotypes. 
There are many occasions where BTS experienced various kinds of stereotypes, one of 
them is gender stereotypes. Gender stereotypes do not derive from specific differences 
between men and women, but rather from repeated social acts that establish gender 
distinctions. According to Gamble & Gamble (2002), stereotyping is how someone 
sees other people with category-based in which case he or she would squeeze the other 
into a particular place. This statement not only exists in someone’s mind but also exists 
within a group in society. From this kind of perspective, a stereotype is a form of 
understanding that works by classifying people into a group category. As mentioned 
before, BTS wear make-up, change their hair color often, wear non-gender specific 
clothing, blurring the lines between skirts and pants. They are against expectations from 
society towards men and express the fluidity in expression to embrace their group’s 
values. However, they are still being discriminated against on how they present 
themselves visually. They would be considered as gay or feminine because they wear 
skirts, make-up, beauty related stuff and many more. Back in 2016, BTS had a 




attentions from the public because they wear feminine pieces of clothing such as fishnet 
leggings, choker necklaces and corsets.  
 
 
Picture 3. 18 BTS RM 
 
Picture 3. 19 BTS 
 
The photoshoot theme was genderless fashion. In picture14, RM is wearing a 
corset and choker necklace. The corset was popular among women's clothes in the 
eighteenth century, it was an important item of clothing for Victorian women. In 
picture15, the members of BTS are wearing skirts, fishnet leggings and choker 
necklaces. Those two items are popular among women nowadays. There are many 




Fashion, however, causes a rapid change of style for a variety of historical, 
psychological and sociological reasons. It is also known as a common aesthetic concept 
at a particular time and in a specific context, especially in lifestyle, make-up, body 
piercing, hairstyles and many more. People would misgender someone based on how 
they present themselves to the society while gender expression and gender identity does 
not necessarily match into the concept of masculinity and femininity. The way they 
choose to wear non-gender specific clothing, blurring the limits between feminine and 
masculine aesthetics, shows more about the values that they stand for than the label 
that is given to them.  
 This statement to the entire concept of such a thing as "masculinity" is indeed 
formed by society's traditional ideal of beauty. This idea paradoxically limits people 
and reminds them of how their work is focused on the fluidity of self and its expression. 
BTS redefined masculinity in many ways. From wearing gender-neutral language, 
gender non-specific clothing to breaking barriers within culture, the way that gender is 
being expressed in BTS’ music and arts shows one that has its many dualities. They 
often get asked about their thoughts on masculinity and in the Esquire Magazine 
interview, Suga expressed his strong opinion on masculinity, “There is this culture 
where masculinity is defined by certain emotions, characteristics. I’m not fond of these 
expressions,” he also said that people’s conditions vary every day, sometimes they are 
in a good condition; sometimes they are not. It is based on people’s physical and mental 
health. “Many pretend to be okay, saying that they are not ‘weak,’ as if that would 




person if your physical condition is not that good. It should be the same for the mental 
condition as well. Society should be more understanding.” The members of BTS 
always tried to give a positive impact to the society by sharing their ideas that were 
based on their own experiences. Suga himself has experienced struggles and hardships 
in his life. He was also not afraid to go a step further by revealing his most vulnerable 
side to his fans through his lyrics. This kind of ideology is close to the idea which 
essentially emphasizes the social determination of thought. This statement is supported 
by Eagleton’s definitions of Ideology (1991, p.28), “the general process of production 
of ideas, beliefs and values in social life”. RM also mentioned how traditional, old-
school descriptions of masculinity can be oppressive, and how they hope their artwork 
can help chip away at these stereotypes. RM explained in their recent interview with 
Rolling Stone Magazine, “The labels of what being masculine is, is an outdated 
concept.” He also explained, “It is not our intention to break it down. But if we are 
making a positive impact, we are very thankful.” From the explanation above, BTS 
expressed their thoughts and opinions on masculinity and hoped people would 
understand that masculinity does not define a person. BTS respond to criticism and 
attempts to improve themselves are certainly admirable. A more constructive idea of 
gender in today's society, gives them opportunities for learning and improving.  
In addition, they have also campaigned for gender fluidity and positivity on 
multiple occasions, which include their momentous speech at the United Nations 
General Assembly in 2018. Through the “Love Myself” campaign with UNICEF, they 




connected with their “Love Yourself” album concept. They also partnering with 
UNICEF’s #ENDviolence program to protect children and young people all over the 
world from violence. BTS encouraged everyone, especially their fans to embrace their 
own individuality by speaking themselves regardless of their nationality, race and 
gender identity. The production of the Love Yourself series took the group beyond 
simply criticizing society and into proposing some solutions. They raised over a million 
dollars from the album sales and other merchandise and donated the profits to UNICEF. 
The campaign gained a lot of recognition and they started to hear remarkable stories 
from their fans, how their message helped their fans overcome their hardships in life 
and start loving themselves. These stories constantly remind BTS of their responsibility 
to help the younger audiences learn to love and speak for themselves.   
BTS gained worldwide fame through their meaningful message especially on 
how they promote self-love through their music. They have shaken not only the music 
industry, but also the gender standards from both their approach to imagery and style. 
BTS have the power to move many young audiences and their impact shows in different 
kind of situations. Through fashion, the stylists of BTS made some points by wearing 
a unisex clothing to point out the gender neutrality and it connects with the ideology 
that BTS tries to communicate on gender neutrality. According to Foucault (2002, p. 
120), “what makes power hold good, what makes it accepted is simply the fact that it 
does not only weigh on us as a force that says no; it also traverses and produce things, 
it induces pleasure, forms knowledge, produces discourse.” How small or light the 




power and ideology is really repressive. However, Althusser seems to be aware that 
power and ideology can be productive too. This statement stated from Althusser (2014, 
p. 232 - 233): 
[We need to realize that] exploitation is not reducible to repression; that the state apparatuses 
are not reducible to the repressive apparatus alone; [...] we have to show how the ideology 
realized in the Ideological State Apparatuses works. It produces the following class result, 
which is astonishing but quite ‘natural’: namely, that the individuals in question ‘go’ [les 
individus concrets ‘marchent’], and that it is ideology which makes them ‘go’ [fait ‘marcher’].  
In conclusion, ideology is not purely repression, but encourages individuals to behave 
in certain ways. In fashion, each movement is linked to the wider context of the ideas 
and culture of each period, alternating constantly between culture and innovation, 
reflecting the change of societies seen in the synchronic development where the outfit 
has perhaps more important meaning than it might seem to at first sight. Fashion has 
evolved over time because each era carves its sign in the ideological system of 
reference whose constituent aspects of which are reflected in the way people dress. 
Fashion is also one of the elements that allow declining the many types of subjects that 
move on the scene of power or emerging classes that aim to define their own image 
according to particular, even aesthetic canons, through the clothes and accessories that 
surround them. BTS’ stylists gave BTS a different wardrobe including women’s 
clothes to match the aesthetics of their album and concepts. In this context, BTS 
clothing styles can symbolized as their ideology. It shows how fashion represent in a 
real and symbolic way the role of dominant classes in power. The representation of the 
self, social and individual, becomes an exclusive or supplementary language, proving 




human typologies. This sentence is connected with Foucault (2002, p. 174) statement, 
“literature reveals the terrible flaws of every community and proves how societies 
attempt to cover up their huge flaws through myths.” The values of their fashion helped 
to concept their aesthetic but it does not necessarily match into the individual concept 
of fashion. Every member of BTS has opinions and tastes in fashion, it also shows how 
the member's preferences in fashion is different with each other. It is not the flaws that 
they want to cover but they tried to prove that fashion has no limit through their 
individual opinions. Ideology is not only concerned with mere false idea, but with 
conducting the thoughts and actions of individuals so that the reproduction of the 
existing relations of production is ensured. It forms a behavior to ensure the 
reproduction of existing relations. Thus, whether its men or women clothes, fashion is 
a part of self-expression to those who wears it. They are not afraid to have strong 
opinions and share their ideologies to many people as a method to reach out to people. 
How BTS communicate their thoughts regarding fashion and gain attention by wearing 
various types of clothing, shows that their impact has delivered successfully. While the 
trend of fashion as method for individual to communicate their identity is famous, their 
ideologies are accepted by the majority of people.  
People begin to realize how huge their impact is to their fans. As Korean 
musicians in the West, BTS has broken endless barriers, yet their biggest achievement 
is not chart rankings, album sales, or sold-out performances. Many people appear to be 
perceiving BTS’ ideologies, reaching countless fans and being a source of comfort and 




expression. This statement is supported by Eagleton (1990, p. 28), “ideology is ideas 
and beliefs which symbolize the conditions and life-experiences of a specific, socially 
significant group or class.” BTS would go beyond the borders and society’s 
expectations to promote their ideas about fluidity in expressions because embracing 





















CONCLUSION AND SUGGESTION 
 
 This chapter consists of the conclusion from the explanation and the analysis in 
the findings and discussion. Also, this chapter presents the suggestion for the next 
researcher who will use BTS as the object of the study. 
 
4.1 Conclusion 
 Gender is a cultural and social construction where men and women were given 
differences in terms of roles and opportunities which occur in society. The depiction of 
gender is also known as gender identity, gender roles, or an individual’s concept of 
themselves. Gender expression is how a person shows their identity openly. This 
includes expressions such as fashion, hairstyles, make-up and social symbols as names 
and pronouns. Fashion holds a communicative and a symbolic role to help someone 
express their own unique style. It is also a non-verbal symbol and can be perceived 
differently depending on the context, circumstance or culture. In this study, the writer 
discussed BTS’ gender-neutrality in their artworks and fashion. BTS has many 
concepts that were given by the company and the stylist. However, it shows that BTS 
themselves are comfortable with the fluidity of self-expression.  
Through their songwriting and authentic perspective to style, there is always 




their fashion helped to concept their aesthetic but it does not necessarily match into the 
individual concept of fashion. Every member of BTS has opinions and tastes in fashion, 
it also shows how the member's preferences in fashion is different with each other. It 
is not the flaws that they want to cover but they tried to prove that fashion has no limit 
through their individual opinions. Ideology is not only concerned with mere false idea, 
but with conducting the thoughts and actions of individuals so that the reproduction of 
the existing relations of production is ensured. It forms a behavior to ensure the 
reproduction of existing relations. They also state how the concept of masculinity is an 
‘outdated concept’ and expressed their thoughts and opinions on masculinity, hoping 
people would understand that masculinity does not define a person. After analyzing 
BTS’ artworks and fashion, the writer concluded that BTS’ music and campaign would 
go beyond society’s expectations because they also promote that embracing one’s 
identity is also owning various forms of how one expresses themselves. They have a 
reputation for standing up against social issues and promoting the importance of mental 
health and self-love. Many people appear to be perceiving BTS’ ideology, reaching 
countless fans and being a source of comfort and inspiration.  
  
4.2 Suggestion 
 BTS tries to show their fluidity of expression, it mostly comes from their 
artworks. Nowadays, the concept of gender-expression itself is very popular and can 
be found in many K-pop’ artworks, such as music videos. K-Pop is famous for their 




the next researcher to analyze the gender expression and gender-neutrality concepts in 
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